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Coffee drinkers over age 50 are more likely to drink coffee prepared with
a drip brewer, while espresso machine use is strongest among coffee
drinkers ages 19 to 49.2 Notably, espresso-based beverages enjoyed a
historic leap in popularity this year.1

Give Them

And while drip coffeemakers continue to be the most popular type of
preparation method, single-cup brewers have been the second most
popular for the last five years, with single-cup consumption driven by
those over age 50.2

What They Want
Different employees want different coffee options. You are wise to
keep your employees happy – and present in the workplace – by
providing the coffee choices they want on-site.

Interestingly, coffee drinkers under age 35 tend to be drawn to
different brewing methods, which opens them to more “experimental
experiences” with their coffee.2 With this in mind, many offices are
choosing multiple types of coffee machines and a variety of coffee
products for their breakrooms.

DS Services® can provide the types of equipment and coffees
your employees desire. Let our coffee specialists help you
create a breakroom plan that keeps your employees satisfied.

70%
If you look around your workplace, it’s likely you’ll see co-workers of all
ages and life stages, from their 20s into their 60s. While the Millennials
and the Baby Boomers in your office may think they have nothing in
common, one thing they likely share is a love of coffee. What varies, of
course, is that different generations have different preferences for the
types of coffee they enjoy most, and how they like their coffee served.

While this might sound like a preference issue, it’s actually a
productivity issue as well. Coffee drinkers between ages 19

breakroom with a variety of attractive coffee options, your co-workers
are less likely to leave the office to satisfy their craving for the perfect
cup of joe.

According to National Coffee Association (NCA) 2017 trends research,
coffee consumption is now at its highest level since 2014, up by five
points over last year.1 So it’s a good bet that your co-workers are
consuming a fair amount of java.

Who's Drinking What?

FLAVIA® CREATION 500

As might be expected, most coffee is consumed during work hours,
with consumption rising considerably over the last five years in the time
between breakfast and lunch, at lunchtime and during the afternoon.1

“National Coffee Drinking Trends,” National Coffee Association, 2017
2
“Generational Report: Coffee Through the Ages,” National Coffee Association, 2017
1

of Millennials consumed an
espresso-based beverage
yesterday; this is the highest
segment for espresso-based
beverages.2
Generation Z

The core of your co-workers – those ages 25 to 49 – are more likely
than those in other age groups to drink coffee prepared in the
workplace than in other locations.2 In fact, coffee consumption at
work has gone up since last year.1

But are they happy with their coffee options at work? According to
the NCA, there is definitely room for improvement: Fifty-nine percent
of NCA survey participants were less than “very satisfied” with their
workplace coffee, and 17 percent were “not very satisfied” or “not
at all satisfied” with their workplace coffee options.1
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32%

and 64 – likely the ages of your employees – consume
between 2.5 and 3.5 cups of coffee per day.2 By stocking your

of past-day coffee consumed
by Millennials is a gourmet
beverage, while 30%
is non-gourmet.2

Lavazza

37%

FLAVIA® Barista

of young Americans aged 13-18
reported drinking coffee in
the past day.2
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We bring the coffeehouse
to your office.
Delight your employees and guests with Javarama® Specialty Coffee.
Coffee’s a great perk for employees – as long as it’s from high-quality coffee beans and delicious.
You get that with Javarama® K-Cup® pods, plus the convenience of a single-serve coffee.

Revolutionizing the Breakroom
In this ever-changing world, new technology is constantly raising the bar and improving
our everyday lives. Now, AquaCafé® is serving up a refreshing new spin on the daily
workplace routine. This revolutionary beverage system offers an all-in-one, single-cup
coffee brewer and water cooler that will satisfy everyone in your office – or at home!
Simplify your life, and say goodbye to a crowded breakroom filled with messy
coffeemakers, teapots, water coolers, hot plates and other clutter. Now with the
sleek and versatile design of AquaCafé®, your team can have a single space-saving
device that quickly and effortlessly makes a barista-quality cup of coffee, tea or other
hot beverage – OR – enjoy a revitalizing glass of perfectly chilled bottled drinking
water from a 5-gallon bottle that fits within the unit. Plus, the piping-hot water works
for more than beverages; it’s also great for delicious noodles, soups and hot cereal.
Indeed, there is something for everyone with just the touch of a few buttons on the
intuitive touchscreen.
AquaCafé’s proprietary Accu-Temp® technology ensures each beverage is dispensed
at the perfect temperature every time. The single-cup brewer is configured for K-Cup®
pods, providing users with more than 150 possible varieties of beverages. And, the
adjustable drip tray accommodates cups in many shapes and sizes.

Perfect
for your
AquaCafé

Perfect for the small office or home, AquaCafé® saves time, money and countertop
space too! New technology makes life easier, and AquaCafé® is leading a beverage
revolution, one cup at a time!

®

Order now by calling 800-4-WATERS or
visit water.com/aquacafe for more information.
Get Javarama® K-Cup® Pod Coffee, Only from DS Services®
Add Javarama® K-Cup® pods to your current order or sign up today for DS Services® beverage delivery.
Accu-Temp® and AQUACAFÉ® are registered trademarks of MTN Products.
K-Cup® is a registered trademark of Keurig Green Mountain, Inc.

Current Customers

New Customers

Visit

Call 800-962-7006

Call 855-240-0677

water.com | coffeeservice.com

© 2017 DS Services of America, Inc. K-Cup® is a registered trademark of Keurig Green Mountain, Inc.
Javarama® and DS Services® are registered trademarks of DS Services of America, Inc.
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COFFEE-MATE

®

AMERICA’S #1 CREAMER

GIVES YOU THE BEST SOLUTIONS!
COFFEE-MATE® has it all; loyalty, preference and selling power.
That’s why it is the most used brand in and out-of-home.1
Customers are looking for COFFEE-MATE, in fact 61% of consumers
would choose a location that offers COFFEE-MATE over one that doesn’t.2

Liquid Creamer Singles

Liquid Concentrate Pump Bottle

Powdered Creamers

Liquid Bulk Creamer

NESTLE ® Hot Cocoa Bulk

NESTLE ® Hot Cocoa Single Serve

•
•
•
•
•
•

Add excitement to any office location, and experience the rich,
full-bodied taste and fun, upbeat vibe of Café Bustelo®.

Our most popular creamer format
A wide variety of flavor offerings
Convenient “for here” or “to go”
9 month shelf life
No refrigeration necessary
Lactose free, gluten free and Kosher dairy

•
•
•
•
•
•

• COFFEE-MATE quality in an economical format
• Available in single serve sachets or multi-serve
canisters
• 2 year shelf life
• Lactose free, gluten free and Kosher dairy

•
•
•
•
•
•
•

• Rich, creamy chocolate flavor
• Specially formulated for dispenser machines
• Each 2 lb. bag makes 6 quarts of delicious hot chocolate

Exclusive format to COFFEE-MATE
300 servings per bottle
Tamper-proof locking pump for food safety
9 month shelf life – 30 days once opened
No refrigeration necessary
Lactose free, gluten free and Kosher dairy

Designed for high volume coffee programs
Quick dispensing system
Available in 2 or 3 head dispensers
516 tub servings per bag-in-box
9 month shelf life – 7 days once opened
No refrigeration necessary
Lactose free, gluten free and Kosher dairy

• Rich, creamy chocolate flavor
• Single serve packet makes 8 oz. of hot cocoa just by
adding hot water
• Also available in a No Sugar Added Fat Free hot cocoa
mix

CARNATION ® Half & Half
•
•
•
•

Made with real dairy
Ambient - shelf stable freshness and room temperature
180 day shelf life - best in class
A brand known for dairy heritage

LIQUID
AUTHENTIC COFFEE FOR YOUR OFFICE

LIQUID CONCENTRATE

LIQUID CREAMER SINGLES - 180 CT. CASE

LIQUID CONCENTRATE PUMP BOTTLES

CARNATION® HALF & HALF SINGLES

Flavor

Flavor

Flavor

Pack Size

180 ct/.375 oz
180 ct/.375 oz
180 ct/.375 oz
180 ct/.375 oz
180 ct/.375 oz

DS Services Item #

NOW AVAILABLE FOR DELIVERY IN SELECT MARKETS

ORIGINAL
FRENCH VANILLA
HAZELNUT
IRISH CRÈME
ITALIAN SWEET CRÈME

Roast & Ground

LIQUID CREAMER SINGLES - 50 CT. DISPENSER BOX

22048004 Café Bustelo Espresso Fractional Pack 30/2 oz.

ORIGINAL
FRENCH VANILLA
HAZELNUT
IRISH CRÈME
ITALIAN SWEET CRÈME
CAFÉ MOCHA
CINNAMON VANILLA CRÈME
SUGAR-FREE FRENCH VANILLA

22048005 Café Bustelo Espresso Decaf Fractional Pack 30/2 oz.

HALF & HALF

50 ct/.375 oz
50 ct/.375 oz
50 ct/.375 oz
50 ct/.375 oz
50 ct/.375 oz
50 ct/.375 oz
50 ct/.375 oz
50 ct/.375 oz

20022004
20022007
20022008
20022010
20022024

20022003
20022006
20022009
20022011
20022023
20022015
20022014
20022025

SWEETENED ORIGINAL
FRENCH VANILLA
HAZELNUT

Pack Size

1.5L
1.5L
1.5L

DS Services Item #

20022019
20022017
20022018

POWDERED CREAMERS
ORIGINAL SACHET
ORIGINAL CANISTER
ORIGINAL LITE CANISTER
FRENCH VANILLA CANISTER
HAZELNUT CANISTER

Pack Size

50 ct/3g
11 oz
11 oz
15 oz
15 oz

DS Services Item #

20023003
20023002
20023008
20023005
20023006

Pack Size

DS Services Item #

Pack Size

DS Services Item #

180 ct/.375 oz
360 ct/.375 oz

20086002
20086001

HOT COCOA

POWDER
Flavor

HALF & HALF
HALF & HALF

NESTLE® HOT COCOA
Flavor

MINI MARSHMALLOW
NO SUGAR ADDED / FAT FREE
RICH CHOCOLATE
WHIPPER MIX

50 ct
30 oz
50 ct
2 lb

22201009
22201001
22201002
22201008

LIQUID BULK CREAMER - 1.5 GALLON BAG-IN-BOX

For more information, contact your DS Services® Sales Representative today or visit water.com | coffeeservice.com.
Current Customers: 800.962.7006 | New Customers: 855.240.0677 ©/® Rowland Coffee Roasters, Inc.

ORIGINAL
FRENCH VANILLA
HAZELNUT
1

1.5 Gallon
1.5 Gallon
1.5 Gallon

Datassential BUZZ Coffee & Tea Tracker 2014

20022022
20022020
20022021
2

Lieberman Research Worldwide, October 2012

All trademarks are owned by Société des Produits Nestlé S.A., Vevey, Switzerland. 4984 • 10/16

water.com | coffeeservice.com
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B&B: Where do you see the coffee industry going in the future?
CP: Coffee producers are very resilient. They will have to endure
difficult times due to climate change, but I feel optimistic that
organizations such as World Coffee Research, Conservation
International and others will support future production in a
sustainable way.

Interview with

Carlos
Palacios

B&B: What makes S&D coffee unique compared to competitors’
products?
CP: Our quality and reliability stand out to me. We are the only ISO
9001:2008 food service roaster in the United States. We document
every process, and we can trace our sustainable coffee back to its
producing regions where the coffee beans or tea leaves are grown.
We pursue the finest raw materials – connecting with farmers,
inspecting crops and tasting samples to give our customers reliable
supplies of the best coffees and teas.

Meet Our Green Coffee Expert

Carlos Palacios is Director of Green Coffee Sourcing for S&D Coffee
and Tea, a sister company to DS Services®. S&D was founded in 1927,
and today it is the largest custom coffee roaster and largest blender of
iced teas for food service and convenience stores in America.
As S&D’s green coffee expert, Carlos guides the company to
expand its sustainable specialty coffee offerings.
B&B: Where, when and how did you get interested in coffee?
CP: I am from Jinotega, Nicaragua, with a family history in the
coffee business, so I have been in coffee basically all my life.
In 2000, I got involved in the commercialization of green coffee.
B&B: Tell us about your role in producing S&D specialty coffees.
CP: I am the liaison between key coffee partners and clients whose
mutual objective is to offer a unique coffee experience to consumers.
B&B: How do you explain sustainable sourcing to someone who
has no idea what it is?
CP: The definition of sustainable sourcing can be interpreted in
many ways. Personally, I feel sustainable sourcing is producing a
product with appropriate agricultural practices in harmony with
the environment, combined with a proper social and economic
model for producers.
B&B: Tell us about S&D’s Raíz Sustainability program and how
it helps coffee farmers around the world.
CP: Raíz Sustainability is a program geared toward small- and
medium-scale farmers. The goal is to improve farm productivity
and profitability, soil health, water management, forestation
conservation and fair labor practices.

B&B: Why is it important to have a
sustainable sourcing program for coffee?
CP: Sustainable sourcing is vital to the future of coffee
and its people, specifically producers.

B&B: How does S&D go about picking a batch of coffee beans that
meets your standards?
CP: The inbound quality team and coffee trading team combine
efforts to ensure we are sourcing green coffee beans that always
comply with our quality specs.

B&B: How has sustainable sourcing changed the coffee market?
CP: Among many benefits, I think it has brought awareness and better
understanding to consumers on the importance of drinking responsibly
sourced coffee.

B&B: Tell us something you wish consumers and customers knew
about coffee.
CP: Being a small coffee farmer, especially in developing countries,
can be a difficult life for farmers and their families. I’m proud of
S&D’s Sustainable Sourcing Program, which through our local
partners, provides technical assistance and farm management
guidance to small farmers, aiming to improve productivity, soil
health and work to lower production costs and improve water
management. Our objective is to work together with coffee growers
to help manage their farms as businesses and make good decisions
that ensure real, sustainable success.

B&B: What has S&D done to change the coffee industry?
CP: S&D has been holistically engaged in all sectors of the industry
such as coffee production, supporting development of new coffee tree
varieties through World Coffee Research, climate change efforts with
Conservation International and consumption trends, to name a few.
Our goal is to ensure future coffee production in a sustainable way.

B&B: What tips or advice would you give office managers
considering coffee service for their business?
CP: I would suggest consumers broaden their understanding and
appreciation on how coffee is produced in a sustainable way and
how this practice will provide consistent, quality coffee to be enjoyed
in offices for years to come.

B&B: Why is it so important to support coffee farmers?
CP: Just like any other coffee supply chain stakeholder, coffee farmers
must receive support to ensure they can continue to produce coffee
in a profitable way for generations to come.

Now available for delivery in Canada
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Liqui-Pedia

Refreshing Facts
on Water, Coffee and Tea!

“How Coffee Works: Red Cherry to Green Bean,” Debra Beller, HowStuffWorks/Science, http://science.howstuffworks.com/innovation/edible-innovations/coffee4.htm
“9 Famous Geniuses Who Were Also Huge Coffee Addicts,” Amanda Scherker, Huffington Post, Aug. 3, 2016, http://www.huffingtonpost.com/2014/06/02/famous-coffee-drinkers_n_5358495.html
3
“26 Surprising Facts About Coffee,” Amanda Hawkins, Good Housekeeping, September 29, 2014, http://www.goodhousekeeping.com/health/diet-nutrition/a30303/facts-about-coffee/
4
“Coffee additions, by Gender,” Mintel Corp, Coffee – U.S., Sept. 2016
5
“Bottled Water Is #1 For A Reason,” Bottled Water Matters, March 24, 2017, https://www.instagram.com/p/BSBobg7DJ7M/
6
“Water Quality,” International Bottled Water Association, http://www.bottledwater.org/health/water-quality
7
“Five Tips to Speed Up Your Metabolism,” Women’s Health, http://www.active.com/fitness/articles/5-tips-to-speed-up-your-metabolism
8
“7 Ways to Help Prevent Arthritis in Women,” Andrew Krieger, Jan. 5, 2012, http://www.everydayhealth.com/arthritis/ways-to-help-prevent-arthritis-in-women.aspx
9
“Where is Earth’s water located?” U.S. Geological Survey (USGS), Water Science for Schools, https://water.usgs.gov/edu/pdf/earthwherewater.pdf
10
“The Legendary Health Benefits of Tea,” Tea Council of the USA, http://www.teausa.com/teausa/images/Tea_Council_-_Tea_&_Health_Brochure_-_2.14.pdf
11
“Tea Fact Sheet,” Tea Association of the U.S.A. Inc., http://www.teausa.com/14655/tea-fact-sheet
12
“51 Tea Facts Every Tea Lover Should Know,” Tea Answers, http://www.teaanswers.com/tea-facts-trivia/
1
2
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Refresh, Refill, Repeat:

A Mindful Approach to Water in the Workplace
As an office manager, you have a lot on your plate,
with many decisions and challenges to manage daily.
Here’s one decision you don’t have to worry about:
selecting a bottled water delivery company that
supports sustainable practices in the workplace.
DS Services® makes your choice easy.
Seventy-five percent of consumers say it’s important
that the brands they do business with are committed
to environmental and social responsibility practices.1
Your employees likely feel the same way. That’s why
it’s important to work with a bottled water delivery
company that is mindful of the environment.
At DS Services, we believe in resource conservation,
environmental stewardship and sustainability, and
these ideas are reflected in our business practices.

For example, we use high-quality, reusable 3- and
5-gallon water containers. Our containers are cleaned,
sanitized and refilled up to 50 times. At the end of their
usable life, they are recycled to make carpet, toys, tool
handles, bird feeders and other items – which is why
they are typically not found in landfills. This reclamation
and reprocessing of post-consumer polycarbonate is
part of our partner PolyCycle Solutions’ closed-loop
recycling system, which reduces our carbon footprint.
And remember, having water delivered means your
employees can refill their own water containers for
hydration during the day.

We’ve also converted our 1-gallon HDPE bottles to
lightweight bottles, lowering their resin content.
The packaging we use is 100 percent recyclable, as are all
of our plastic bottles, caps and outer wraps. Our 1-gallon
and 2.5-gallon bottles are shipped in reusable, recyclable
corrugated boxes.
Also note that our Canadian brands, Canadian Springs and
Labrador Source, are mindful of sustainability at all levels,
from water collection and transportation to packaging
and distribution. In fact, in its earliest days, the companies
delivered – by horse and wagon – the first returnable,
refillable bottles of water to customers in Quebec in 1882.
Choose DS Services® for your bottled water delivery and
water filtration services and know that you are working
with a company that is environmentally aware.

Over the last 10 years, we have reduced the amount
of plastic in our .5 L bottles by 50 percent, and
in our caps by 25 percent.

OUR
3- & 5-GALLON
BOTTLES ARE
CLEANED &
SANITIZED
UP TO

50
TIMES

Call us today or visit water.com to arrange bottled water
delivery of one of our refreshing regional brands.
DS Services® Regional Water Brands

1
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Corporate Social Responsibility Branding Survey 2010,
Penn, Schoen & Berland Associates, LLC.

CoffeeService.com | 19

ORANGE SPICE
HOLIDAY TEA

Let DS Services
help take the
stress out of your
party planning.

Prep time: 20 minutes
Serves: 13 – 16
(5-6 oz. servings)
30 oz. water
3 x 10 oz. mugs
Steep Organic by Bigelow®
Chai Black Tea (15 tea bags)
48 oz. Apple Juice
3 Oranges
6-8 Cinnamon Sticks

We can supply plates, napkins,

Dispense 10-oz. hot water from single-cup brewer (or water
dispenser) into each coffee mug (3). Add 1 cinnamon stick
and 5 tea bags to each. Steep tea for 12 minutes. While tea
is steeping, heat 48 oz. of apple juice and remaining
cinnamon sticks in microwave-safe bowl for approximately
3 minutes. Slice 2 oranges and remove seeds. Cut third
orange in half and remove seeds. Remove tea bags and
combine with apple juice and cinnamon stick mixture.
Squeeze two orange halves into mixture and stir. Serve
warm, and garnish with orange slice.

®

It's Party Time!

Looking forward to the holidays?
It’s not too early to begin planning
your holiday office party.
Most experienced party planners agree that
forming a holiday party committee is a good
place to start. Seeking committee members
from different parts of the company not only
ensures that various departments are well
represented, it also promotes team building.
Of course, delicious food and appealing drinks
should be at the top of your “must-have” list.

cutlery, soft drinks, juice, sparkling
and still water, coffee and tea.
Just let us know what you need

Festiviteas
The weather outside may be
frightful, but these tea-inspired
mocktails are so delightful.

for your party, and we’ll add it to
yourworkplace delivery order.

ROSEMARY GINGER
LEMONCELLO
Prep time: 20 minutes
Serves: 11 – 14
(6-8 oz. servings)
30 oz. water
3 x 10-oz. mugs
Bigelow® Organic Lemon
Ginger Herbal Tea (12 tea bags)
1 x 12-oz. can Frozen
Lemonade concentrate
4 cans Sparkletts® Lemon
Sparkling Water
Rosemary

Melted Snow
A funny label gives a winter
twist to bottled water.
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Ugly Sweater
Competition
Pin the heart on the Grinch, holiday
trivia, jingle bell roll, ugly sweater
competition, carol karaoke – the
optionsare endless!

What to Order:
22137010 Steep Organic by Bigelow® Chai Black Tea,
20 Ct (6 Each per Case)

Hot Cocoa Bar
What's on tap? Marshmallows,
peppermint and chocolate
sprinkles.

Dispense 10 oz. of water in each mug (3). Add 4 tea bags
of Lemon Ginger Herbal Tea and a rosemary sprig to each.
Steep tea for 12 minutes. In a large bowl, combine 1 can
frozen lemonade concentrate and 3 cans of Sparkletts®
Lemon Sparkling Water. Remove tea bags, and combine
tea with lemonade mixture. Add 1 more can of Sparkletts
Lemon Sparkling Water. Stir. Serve over ice with rosemary
for garnish.

What to Order:
22137009 – Steep Organic Tea by Bigelow® Lemon
Ginger Herbal Tea, 20 Ct (6 Each per Case)
174007301 – Sparkletts® Lemon Sparkling Water,
12-pack, 12-oz. cans

MINT CRANBERRY
PUNCH
Prep time: 20 minutes
Serves: 10 – 15
(4-6 oz. servings)
20 oz. water
2 x 10-oz. mugs
4 cans Sparkletts® Lime
Sparkling Water
Bigelow® Mint Medley
Herbal Tea (10 tea bags)
1 x 12-oz. can Frozen
Cranberry concentrate
Cranberries to float
Mint Sprigs to garnish
Dispense 10-oz. hot water into each mug (2). Add 5 tea
bags to each mug. Steep tea for 15 minutes. While tea
is steeping, combine 4 cans Sparkletts® Lime Sparkling
Water and one 12-oz. frozen cranberry concentrate into
a punch bowl. Remove tea bags and pour tea into bowl.
Float cranberries. Serve cold in a champagne flute, and
garnish with a mint leaf.

What to Order:
22107023 – Bigelow® Mint Medley Herbal Tea,
Decaffeinated, 28 Tea Bags/Box
174007321 – Sparkletts® Lime Sparkling Water,
12-pack, 12-oz. cans
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Your Trusted Partner for Brewed-Beverage Success
Rely on us to work with you on delivering a distinctive, brewed-beverage program that is:

Reliable in delivering service and expertise you can count on
Tailored to your business goals and operating dynamics
Flexible and Responsive in addressing changing needs and new opportunities

Contact Us to Learn More or Initiate a Pilot Test for Your Business!
water.com | coffeeservice.com | 800-460-7939

